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had an evening of fun, tasty food,
and good conversation. 

This past summer, participants
had an informative and education-
al day at the Blumfield piling
ground and the Research Center.
Students received information on
Rhizoctonia, nematodes and
Cercospora. The Summer Fun Day
was held in Midland at a Great
Lakes Loons baseball game.

Hunter Hrabal Bryce Frahm
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OUR AMAZING ABILITY TO “READJUST”
KEEPS US ON “TARGET”

By Ray
VanDriessche,
Director of
Community &
Government
Relations

Past experience has shown that
no matter how careful we were
with handling a gun during the
last hunting season or how well it
was stored away, it doesn’t take
much of a bump to throw the
scope out of focus. In the fall of the
year as deer hunting approaches,
a seasoned hunter will sight in
their gun well in advance of the
season opener to see if the scope
is functioning properly and hitting
the target within the “bulls eye.”
Shooting two to three shots at a
target allows the shooter to estab-
lish a firing pattern, see where the
bullet is hitting; high, low, left or
right, and make adjustments to the
scope in hopes of hitting within the
“bull’s eye.” Did you ever wonder
why the “bull’s eye” is a two-inch
circle and not a small dot in the
center of the target? Expert shooters
realize that no matter how good of
a shot they are, hitting a small dot
every time is impossible, because of
constant variables; including wind
velocity, range of the shot, weather,
a slight variance in the shell itself
and the fact that the hunter can
move or flinch as the shot is fired.

There are also hunters who go
out hunting with the thought in
mind that the gun was “right on
the money” a year ago when they
used it so why shouldn’t it be now.
This last group of hunters may be
missing the “big one” this fall,
because they did not take into

consideration things that may have
happened since they last shot the
gun a year ago. When they miss
the shot, they often blame the gun,
or want to throw the scope away,
never thinking that they did not
take the time to sight it in and
readjust the focus if necessary. 

In many ways, what we experi-
ence and the decisions we make
in everyday life are like “taking a
shot at a moving target” and we
occasionally experience a “bump”
which can affect our focus. This is
especially true when it comes to the
business we are in as farmers and
now as owners of Michigan Sugar
Company. There are many “vari-
ables” in agriculture over which
we have little control, such as
weather, commodity markets and
many of our input costs; however,
there are some “variables” where
we can and do make a difference.
We do this on the farm by “focusing
in” on certain agricultural practices
or particular crops which have
performed well in our rotation in
the “long range” such as sugarbeets.
We also take into consideration
current changes and try to “sight
in” on what the future will hold for
us with all the “focus” on biofuels
now. As a result of the biofuel
mandates by the government,
commodity market prices in one
year’s time have hit historically high
levels. At the same time, the bio-
fuels industry is experiencing
uncertainty, due to high feedstock
costs and an ever increasing num-
ber of failed or cancelled alterna-
tive fuels projects making it even
more important than ever to pre-
pare for those bumps, which can
throw us “off target.” 

It is evident, with Michigan
Sugar Company having just cele-
brated its 100-year anniversary, that
sugarbeets do not have to take a
backseat to any other crop.
Shareholders of the Cooperative
have been careful not to “lose
sight” of the fact that they invest-
ed in Michigan Sugar Company,
because over the “long range,”
returns for sugarbeets were “on
the money” when other com-
modities couldn’t even come
close to the target. Given the cur-
rent environment, shareholders
and management of Michigan
Sugar Company alike are looking
“longer range” in an effort to stay
“focused and on target.” Making
“long-range” projections is
extremely important, but it also
means that no matter how focused
we are, we will occasionally miss
our “target” or projection. Like the
sharpshooter who takes the time
to adjust and refocus so as not to
throw away a perfectly good gun,
our shareholders have done the
same with respect to their invest-
ment in the Cooperative.

The willingness and “foresight”
to take advantage of new technol-
ogy and opportunities and over-
come challenges is a testimony to
the amazing ability of sharehold-
ers and company personnel to
“readjust, focus, and stay on tar-
get.” With updated factories setting
new production records and a
number of shareholders seeing
yields in the 30-ton range, it is
evident sugarbeets will keep us
“right on the money” for the next
100 years. 

Stay focused and keep your
powder dry.



New found freedom is yours when you plant Hilleshög Roundup Ready®

Sugarbeet seed. Freedom from weeds, that is. The technology that you’ve 
been waiting for is finally here. So now you can count on disease 
resistance, yield performance and reduced production costs.

The more Hilleshög seed you plant this season, the more you’ll 
be celebrating next year.

Call your Sales Rep today or visit www.hilleshog-us.com to learn more.  

CELEBRATE YOUR INDEPENDENCE!

1-800-331-4305

H I L L E S H Ö G  I S  A  B R A N D  O F  S Y N G E N T A

Hilleshög® is a registered trademark of Syngenta.     Roundup Ready® is a registered trademark of Monsanto Company.

This field of Hilleshög Roundup Ready Sugarbeets is located near Riverton, Wyoming.
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